Profile
Hitoshi TATIMA. was bom in 1957 and graduated at Osaka University of Tine Arts in
Paculty of Fines Arts, Fine Arls Pi-armﬁag; “hag an international fashion industry
background with extensive and deep 37 years of experiehces in high brand merchandising
and AtoZ cotcept making, branding and most notably in high brand store management

-and.development,

His hobbies are while wide arid vast reading, arts appreciation and baseball garme
watching in addition to fhis his specialty is an ability to make fiiends with whom
languages do not go. His motto is “Change before you have to”.

CURRENT POSITION:

Visiting Professor at Osaka University of Fine Arts

Invited Speaker at Osaka City University, Graduate School of Urban Management
Promotor and Speaker at Osaka Creation City Citizens Meeting

Visiting Professor at Dalian Polytechnic University (China)

Trustee at general incorporated foundation Sports of Heart (Para sports and-culture)
Senior Managing Director at Cool Osaka Town Management Comumittee

Trustee at The Japan Hong Kong Society

Trustee at NBC Forum

Audifor at Osakn Minami Area Town Grow Up Network

Chief Secretary at Osaka 21% Century CLUB

Senior Managing Director at Fuji Corporation

Presideit at DNA Co., Ltd,

Trustee at Ueda Gakuen Educational Graup

President of Ueda College of Fashion
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DETAILED EXPERIENCES:
Brand Making to Merchandising, Store Management and Display Coordinator

1980 ~ 1981 @Woild Co., Ttd. - Dolee (Mens), DiMaggio (Meps, Ladies Casual), Voxel
(Ladies Casual), Slazenger (Spots Wear), BaoClesh (Kids)

1891 ~ 1992 @Fuji Corporation - Shop Manager at Christian Dior, at LANVIN, atimport
high brand Select Shops




Being as_Creative Director and Com,munitiation Designer focusing on _providing

educational and site training in humai capitals development, VMD and merchandising

specialized in retailing business handlings

1992 ~-

@

For World Co., Ltd,, provids a series of promotion know-how on their brand like
DOLCE, DiMaggio, Voxel, BaoClesh and Slazenger from Brabndconcepting work
till shop management

With World Co., Ttd. Business tie up agreement (Sales Rep. and Ageat) for their
brand including Adahbat, Unaparte and DeFascio

For Calvin Klein Japan, agreement for providing consultation for Sales Manual and
Brand Developiment

For Takashiinaya Dept. Store, a consultation for fashion brauding strategic planning
and to becorne sales rap & agent

For Angelo Co., Lid., a consultation for branding development and produce

For Renown Co., Lid. Next Day Division; a consultation for Sales Promotion and
Planning

Tor CALIK Co., Ttd:(Turkey), a consultation for SPA (Specialty Store Retailer of
Private Label Apparel) Development Method

For Orizzonte Co,, Ltd., a-consultation for a new typs of enterprise and to become
Sales Rép-and Agent

For TamuraKoma Co., Ltd. a consultation for a new type of enterprise and for its
strategic promotion,

With Grosper Interational (Hong Kong) Lid,, special consulfing agreement:

For Descent Co., Lid. a consultation for Shop Management and to become Sales Rep.
and Agent

For Sennichimae Shopping Arcade Association, an Event Proposal and Oiganize
For educational Institute Ueda College of Fashion, a consultation including a new
type of enterprises and strategic planning

Tor Toei Co., Ltd., Golf Division, a consultation for establishing a new brand with a
new concept

For Usami Kanzaudo (Seal and Stamp) Co., Lid., a consultation for a aew type of
enterprises

For Bean International, Lid,(Shenzhen, Hong Kong) a consultation for a new type of
enterprises of outlet shops

For Kasco Co., Lid. (Korea) a consultation for sfore development




For Hong Kong Trade Development Council, a consultation for exhibition planning
For T-GATA Co., 1td. (Mobilg), a consolation for a new coneept shop of mobile
For GAKU Co., Ltd. a consultation for a new type of enterprises

For WFW Paiis, a corisultation for a promotion and work improvement
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Store Management and Development Results:
Clients - Description of Work provided
® Kaneho Dior — Tntroduction of Hducational Systematized Program for Shop
Attendant and Visual Merchandising Method
® LANVIN Japan - Introduction of Educationsl Systemized Program for Ship
Altendant
@® World Co,, Lid. = for DOLCE brand, shop merchandising, branding, Sales skills and

sales promotion method

® World Co., Ltd. — for Adahbat Brand, d&l'i\_{ari'i‘jg a sales promotion kiiow-how

® World Co., Ltd. — for Untitled Brand, visual merchandising know-how

® World Co., Etd, — for DeF; as'(ii;d.Brand_, to becoms Sales Rep. and Agent

® World Co., Ltd. — for Unzpatte Biand, to become Sales Rep. and Agent

® Calvin Klein Japan —for Calvin Klein series, providing Planning and Merchandising
method, Sales Manual, Visual Meichandising and to become Sales Rep. and Agnet

® Takashimaya Fashion Plaza Div. — Strategic Branding and Planning and to become

Sales Rep. and Agent

® Angelo Co, Lid. — Branding development produce and visual merchandising

® Renown Co., Ltd:, Next Bye Div: - Sales Planning know-how, visual merchandising
and fo becoma Sales Rep. and Agent

@ CALIK Co., Ltd. (Turkey) — Shop Merchandising

® Orzzonte Co., Lid,, Interplanet, Sales Planning, and to become Sales Rep. and Agent

® Tamura Koma Co,, Ltd, — Sales staff educational program and fo become Sales Rep.
and Agent

® Descent Co., Ltd. — Shop merchandisitig and to become Sales Rep. and Agent

® Ueda College of Fashion - lecturei while developing a seiies of upbringing
educational program for Shop Attendant to be used &t Ueda College of Fashion,

® Bean Tntemational Co., Ld. (Shenzhen, Hong Kong) - Outlet shop development.and
prodice |

® KASCO Co., I'td. (Korea) - Store Development Produce and Sales staff educational
program

® Human Academy Co,, Ltd, Fashion Business Course — Lecturer while consulting
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